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�
S E R V I C E  S O L U T I O N S

P R O D U C T  U P D A T E S

By Sandra Tilghman
Account executive
Travelers Expess Co. Inc.

� The recent movie “Catch
Me If You Can” was based
on the life of Frank W.
Abagnale Jr. Abagnale was
a brilliant con artist, able to
pull off deceptive schemes
that made him rich and in-
fluential.

The story reminds us
that we’re continuously fac-
ing new challenges in iden-
tifying and controlling a
rapidly moving threat in
the financial services indus-
try: check fraud. In 2002,
check fraud exceeded 
$679 million and is in-
creasing every year.

CURRENT SCAMS
How many of you read

about Internet scams, be-
lieving they never could
happen to your credit

union? Unfortunately, they
can. 

An Internet scam recent-
ly cost one financial institu-
tion’s customer $74,500.
The customer used the In-
ternet to list a car he was
selling for $17,500. A po-
tential purchaser contacted
him, agreeing to buy the
vehicle.

The buyer sent what ap-
peared to be a $92,000
cashier’s check to the sell-
er’s financial institution.
Then the buyer told the
seller that his secretary had
sent the wrong check and
asked the seller to return
the extra $74,500.

After the cashier’s check
had cleared, the car’s seller
agreed to wire the $74,500
difference to the purchas-


